Assessment Feedback

[ ] Summative [ ] Formative
Student Name Student ID
Programme Postgraduate Level M
Project Title Project Value
Unit Title Business and Innovation Unit Code PGO03
Project Leader Unit Leader

Assessment Criteria indicativeGrading

Outstanding Good Satisfactory Pass Fail N/A
1 The quality, diversity and innovation demonstrated in the (] v ] L] 1
marketing material
2 The effectiveness of the marketing strategy ] ] i [] L1 O
3  Ability to analyse and synthesise current thinking of 1 Vi ] [] O
business practice
4  Ability to develop persuasive business planning, ] ] vy L] 1 O

supported by appropriate examples, analysis and
conclusions

Note 1 - Unless specified in the Project Brief it is assumed that all assessment criteria are equally weighted

Overall comment including strengths and areas fgr improvement
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Categorical Marking Scheme
Grade | Mark Predetermined marks Marking intervals 3
Bands | Bands i% Grade Points; Grade (where appropriate)
A 70-100 100
90 High A+ 90~ 100
80 Medium A 8089
74 Low A- 70-79
B 60 - 69 68 High B+ 67 -69
45 Medium B 64 - 66
62 Low B- 60~ 63
[ 50 - 59 58 High C+ 57 - 59
gg Cﬁf"”m g g‘::gg Note 2 - All summative grades are subject to ratification by the Examination Board
PASS 50 50 Bare pass PASS 50
F <50 45 Marginal Fail F+ 40 - 49
35 Fail F 30-39 9 .
20 Poor = D Please contact your Unit Leader about retrieval
0 No submission arrangements (where appropriate)

Assessor(s) Name:

Student signature: Date sent to student:
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