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Assessment Feedback

o Summative o Formative

Student Name Student ID

Programme

Project Title

Unit Title

Project Leader

Postgraduate Level

Project Value

Unit Code

Unit Leader

M

Business and Innovation PG03

Assessment Criteria Indicative Grading.
,

Outstanding Good Satisfactory Pass Fail N/A

1 The quality, diversity and innovation demonstrated in the 0 l\ 0 0 0 0
marketing material

2 The effectiveness of the marketing strategy 0 a g 0 0 0
3 Ability to analyse and synthesise current thinking of 0 0 0 0business practice

ø4 Ability to develop persuasive business planning, 0 0 0 0 0supported by appropriate examples, analysis and
conclusions

Note 1 - Unless specified in the Project Brief it is assumed that all assessment criteria are equally weighted
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Categorical Marking Scheme
Grade Mark Predetermined marks Marking intervals
Bands Bands (% Grade Pointsl
A 70.100 100

90 Hiah A+ 90- 100

80 Medium A 80-89
74 Low A- 70-79

B 60-69 68 HiQh B+ 67 69
65 Medium B 64-66
62 Low B- 60-63

C SO-59 58 Hiah C+ 57-59
55 Medium C 54-56
52 Low C- 51 53

PASS SO 50 Bare pass PASS 50
F ~50 45 Marainel Fail F+ 40-49

35 Fail F 30-39
20 Poor F-
0 No submission

Grade (where appropriate)

Note 2 - All summative grades are subject to ratification by the Examination Board

D Please contact your Unit Leader about retrieval
arrangements. (where appropriate)

Assessor(s) Name:

Student signature: Date sent to student:
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Assessment Feedback

o Summative ~ Formative

Student Name Student ID

Programme

Project Title

Unit Title

Project Leader

Postgraduate Level

Project Value

Unit Code

Unit Leader

M

Business and Innovation PG03

1 The quality, diversity and innovation demonstrated in the
marketing material

2 The effectiveness of the marketing strategy
3 Ability to analyse and synthesise current thinking of

business practice
4 Ability to develop persuasive business planning,

supported by appropriate examples, analysis and
conclusions

Indicative Grading"~

Outstanding Good Satisfactory Pass Fail N/A

0 !8 0 0 0 0
0 0 0 0 0 0_.

0 0 æ 0 0 0
0 ø 0 0 0 0

Assessment Criteria

Note 1 - Unless specified in the Project Brief it is assumed that all assessment criteria are equally weighted

Overall comment including strengths and areas for improvement
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Categorical Markln Scheme
Grade Mark Predetermined marks Marking intervals
Bands Bands 1% Grade Pointsl

A 70.100 100

90 Hi"h A+ 90 100
80 Medium A 80-89
74 Low A- 70-79

B 60-69 68 Hiah B+ 67- 69

65 Medium B 64-66
62 Low B- 60 63

C SO-59 58 Hi"h C+ 57-59
55 Medium C 54-56
52 Low C- 51-53

PASS SO 50 Bareooss PASS 50
F ~SO 45 Marninal Fail F+ 40 49

35 Faii F 30-39
20 Poor F.

0 No submission

Grade (where appropriate)

ß
Note 2 - All summative grades are subject to ratification by the Examination Board

D Please contact your Unit Leader about retrieval
arrangements (where appropriate)

Assessor(s) Name:

Student signature: Date sent to student:



Student Name

Programme

Project Title

Unit Title

Project Leader

Postgraduate

Business and Innovation

Assessment Feedback

o Summative o Formative

Student ID

Level

Project Value

Unit Code

Unit Leader

M

PG03

Assessment Criteria
Indicative Grading ./

Outstanding Good Satisfactory Pass ~ Fail N/A

0 IT 0 0 0 0
0 0 ~ 0 0 0
0 vi 0 0 0 0
0 0 \6 0 0 0

1 The quality, diversity and innovation demonstrated in the
marketing material

2 The effectiveness of the marketing strategy
3 Ability to analyse and synthesise current thinking of

business practice
4 Ability to develop persuasive business planning,

supported by appropriate examples, analysis and
conclusions

Note 1 - Unless specified in the Project Brief it is assumed that all assessment criteria are equally weighted

I Overall comment including strengths and areas for improvement
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CategorIcal Mark1na Scheme
Grade Mark Predetermined marks Marking intervals
Bands Bands 1% Grade PointsJ

A 70-100 100
90 Hiqh A+ 90-100
80 Medium A 80-89
74 Low A- 70-79

B 60-69 68 Hiah B+ 67- 69

65 Medium B 64- 66

62 Low B- 60- 63

C SO - 59 58 HiQh C+ 57-59
55 Medium C 54-56
52 Low C- 51 -53

PASS SO 50 Bare DOSS PASS 50

F ~50 45 Moraine! Fail F+ 40-49
35 Fail F 30-39
20 Poor F-

0 No submission

Assessor(s) Name:

Student signature:
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Grade (where appropriate)
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Note 2 - All summative grades are subject to ratification by the Examination Board

o Please contact your Unit Leader about retrieval
arrangements (where appropriate)

Date sent to student:



4tJ ") W/"(¿
c

Student Name
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Assessment Feedback

o Summative o Formative

Student ID

Postgraduate MProgramme

Project Title

Unit Title

Project Leader

Business and Innovation

Level

Project Value

Unit Code

Unit Leader

PG03

Assessment Criteria Indicative Grading~
Outstanding Good Satisfactory Pass Fail N/A

0 0 ø 0 0 0
0 W Et 0 0 00 0 0 0 0
0 ~ 0 0 0 0

1 The quality, diversity and innovation demonstrated in the
marketing material

2 The effectiveness of the marketing strategy
3 Ability to analyse and synthesise current thinking of

business practice
4 Ability to develop persuasive business planning,

supported by appropriate examples, analysis and
conclusions

Note 1 - Unless specified in the Project Brief it is assumed that all assessment criteria are equally weighted

Overall comment including strengths and areas for improvement
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caleaorical Marklna Scheme
Grade Mark Predetermined marks Marking intervals
Bands Bands r% Grade Points)
A 70.100 100

90 HiQh A+ 90-100
80 Medium A 80-89
74 Low A- 70-79

B 60-69 68 Hiah B+ 67-69
65 Medium B 64- 66

62 Low B- 60-63
C SO-59 58 HiQh c+ 57 -59

55 Medium C 54-56
52 Low c- 51-53

PASS SO 50 Bore DOSS PASS 50
F ~50 45 MarQinal Fail F+ 40-49

35 Fail F 30-39
20 Poor F-

0 No submission

Assessor(s) Name:

Student signature:
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Grade (where appropriate)
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Note 2 - All summative grades are subject to ratification by the Examination Board

D Please contact your Unit Leader about retrieval
arrangements (where appropriate)

Date sent to student:
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Student Name

Assessment Feedback

o Summative o Formative

Student ID

Postgraduate MProgramme

Project Title

Unit Title

Project Leader

Business and Innovation

Level

Project Value

Unit Code

Unit Leader

PG03

Assessment Criteria Indicative Gradingb.

Outstanding Good Satisfactory Pass Fail N/A

0 -0 0 0 0 0
0 g' 0 0 0 00 0 0 0 0 0
0 lC 0 0 0 0

1 The quality, diversity and innovation demonstrated in the
marketing material

2 The effectiveness of the marketing strategy
3 Ability to analyse and synthesise current thinking of

business practice
4 Ability to develop persuasive business planning,

supported by appropriate examples, analysis and
conclusions

Note 1 - Unless specified in the Project Brief it is assumed that all assessment criteria are equally weighted

~
Overall comment including strengths and areas for improvement
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caleaorical Markln Scheme
Grade Mark Predetermined marks Marking intervals
Bands Bands 1% Grade Points!

A 70.100 100
90 Hi"h A+ 90 100
80 Medium A 80-89
74 Low A- 70-79

B 60-69 68 Hkl B+ 67 -69
65 Medium B 64-66
62 Low B- 60 63

C SO-59 58 Hi"h C+ 57 -59
55 Medium C 54-56
52 Low c- 51-53

PASS SO 50 BareDass PASS 50
F ~50 45 Marninol Fall F+ 40-49

35 Fail F 30-39
20 Poor F-

0 No submission

Assessor(s) Name:

Student signature:

Grade (where appropriate)

Ei-+
Note 2 - All summative grades are subject to ratification by the Examination Board

D Please contact your Unit Leader about retrieval
arrangements (where appropriate)

Date sent to student:
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Assessment Feedback

o Summative o Formative

Student Name Student ID

Programme

Project Title

Unit Title

Project Leader

Postgraduate Level

Project Value

Unit Code

Unit Leader

M

Business and Innovation PG03

1 The quality, diversity and innovation demonstrated in the
marketing material

2 The effectiveness of the marketing strategy
3 Ability to analyse and synthesise current thinking of

business practice
4 Ability to develop persuasive business planning,

supported by appropriate examples, analysis and
conclusions

Indicative Grading~
Outstanding Good Satisfactory Pass Fail N/A

0 0 0 ø 0 0
0 0 ø 0 0 00 0 ca 0 0 0
0 0 0 ca 0 0

Assessment Criteria

Note 1 - Unless specified in the Project Brief it is assumed that all assessment criteria are equally weighted

Overall comment including strengths and areas for improvement
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Cateiiorical Markln Scheme
Grade Mark Predetermined marks Marking intervals
Bands Bands r% Grade Pointsl
A 70.100 100

90 Hiah A+ 90- 100

80 Medium A 80-89
74 Low A- 70-79

B 60-69 68 Hiah B+ 67 -69
65 Medium B 64-66
62 Low B- 60-63

C SO-59 58 Hiah C+ 57 -59
55 Medium C 54-56
52 Low C- 51-53

PASS SO 50 Bare DOSS PASS 50
F ~50 45 Morainel Foil F+ 40-49

35 Fail F 30-39
20 Poor F-

0 No submission

Grade (where appropriate)

c
Note 2 - All summative grades are subject to ratification by the Examination Board

D Please contact your Unit Leader about retrieval
arrangements' (where appropriate)

Assessor(s) Name:

Student signature: Date sent to student:
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Assessment Feedback

o Summative o Formative

Student Name Student ID

Programme Postgraduate Level M

Project Title ~ ~ Project Value

Unit Title Business and Innovation Unit Code PG03

Project Leader Unit Leader

The quality, diversity and innovation demonstrated in the
marketing material

2 The effectiveness of the marketing strategy
3 Ability to analyse and synthesise current thinking of

business practice
4 Ability to develop persuasive business planning,

supported by appropriate examples, analysis and
conclusions

Indicative Grading ,
Outstanding Good Satisfactory Pass ~ Fail N/A

0 Rr 0 0 0 0
0 0 ~ 0 0 0
0 0 0 0 0
0 0 ra 0 0 0

Assessment Criteria

Note 1 - Unless specified in the Project Brief it is assumed that all assessment criteria are equally weighted

Overall comment including strengths and areas for improvement
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cateQor1ca1 Mark1na Scheme

Grade Mark Predetermined marks Marking intervals
Bands Bonds (% Grade Points!
A 70.100 100

90 Hiah A+ 90-100
80 Medium A 80-89
74 Low A- 70-79

B 60-69 68 Hiah B+ 67 - 69
65 Medium B 64- 66

62 Low B- 60- 63

C 50-59 58 Hiah C+ 57-59
55 Medium C 54-56
52 Low C- 51 -53

PASS SO 50 Bare poss PASS 50

F ~50 45 Marainal Fail F+ 40-49
35 Foil F 30-39
20 Poor F-

0 No submission

Grade (where appropriate)

5
Note 2 - All summative grades are subject to ratification by the Examination Board

D Please contact your Unit Leader about retrieval
arrangements (where appropriate)

Assessor(s) Name:

Student signature: Date sent to student:
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~ l: UI1t-clStudent Name

Programme

Project Title

Unit Title

Project Leader

Postgraduate

Business and Innovation

Assessment Feedback

o Summative o Formative

Student ID

Level

Project Value

Unit Code

Unit Leader

M

PG03

Assessment Criteria Indicative Grading
,

Outstanding Good Satisfactory Pass Fail N/A

0 lQ 0 0 0 0
0 0 8' 0 0 00 ~ 0 0 0 0
0 Cl 0 0 0 0

1 The quality, diversity and innovation demonstrated in the
marketing material

2 The effectiveness of the marketing strategy
3 Ability to analyse and synthesise current thinking of

business practice
4 Ability to develop persuasive business planning,

supported by appropriate examples, analysis and
conclusions

Note 1 - Unless specified in the Project Brief it is assumed that all assessment criteria are equally weighted

1\\ ~ q~~
Overall comment including strengths and areas for improvement
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caleaorlcal Marklna Scheme
Grade Mark Predetermined marks Marking intervals
Bands Bands ~% Grade Points)
A 70.100 100

90 HiQh A+ 90- 100
80 Medium A 80-89
74 Low A. 70-79

B 60-69 68 Hiah B+ 67 -69
65 Medium B 64- 66
62 Low B- 60-63

C SO-59 58 High C+ 57 -59
55 Medium C 54- 56
52 Low C- 51-53

PASS SO 50 Bare pass PASS 50
F ~50 45 Maroinal Fail F+ 40-49

35 Faii F 30-39
20 Poor F-
0 No submission

Assessor(s) Name:

Student signature:

Grade (where appropriate)

~
Note 2 - All summative grades are subject to ratification by the Examination Board

D Please contact your Unit Leader about retrieval
arrangements (where appropriate)

Date sent to student:
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Student Name ~ CTh f'(l1 ,(-
Programme

Project Title

Unit Title

Project Leader

Postgraduate

Business and Innovation

Assessment Feedback

o Summative o Formative

Student ID

Level

Project Value

Unit Code

Unit Leader

M

PG03

Assessment Criteria Indicative Grading
'.

Outstanding Good Satis~, p~ ~I N/A

0 0 0
0 0 0 erD 00 0 0 B- D 0
0 0 0 ~D 0

1 The quality, diversity and innovation demonstrated in the
marketing material

2 The effectiveness of the marketing strategy
3 Ability to analyse and synthesise current thinking of

business practice
4 Ability to develop persuasive business planning,

supported by appropriate examples, analysis and
conclusions

Note 1 - Unless specified in the Project Brief it is assumed that all assessment criteria are equally weighted

Overall comment including strengths and areas for improvement
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Cateaorica1 Marklna Scheme
Grade Mark Predetermined marks Marking intervals
Bands Bands ~ (% Grade Pointsl
A 70.100 100

90 HiQh A+ 90-100
80 Medium A 80-89
74 Low A- 70 79

B 60-69 68 Hiah B+ 67-69
65 Medium B 64-66
62 Low B- 60-63

C SO-59 58 High C+ 57-59
55 Medium C 54-56
52 Low C- 51-53

PASS SO 50 Bare pass PASS 50
F ~50 45 MarQinal Fail F+ 40-49

35 Faii F 30-39
20 Poor F-
0 No submission

Assessor(s) Name:

Student signature:

Grade (where appropriate)

.fJ
Note 2 - All summative grades are subject to ratification by the Examination Board

D Please contact your Unit Leader about retrieval
arrangements. (where appropriate)

Date sent to student:
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Assessment Feedback

o Summative fl Formative

Student Name Nú"IA£ CÕN/.Ce.(

Programme Postgraduate
Project Title

Unit Title

Student ID

Business and Innovation

Level

Project Value

Unit Code

Unit Leader

M

PG03

Project Leader

1 The quality, diversity and innovation demonstrated in the
marketing material

2 . The effectiveness of the marketing strategy

3 Ability to analyse and synthesise current thinking of

business practice
4 Ability to develop persuasive business planning,

supported by appropriate examples, analysis and
conclusions

Indicative Gradingb
Outstanding Good Satisfactory Pass Fail N/A

0 W 0 0 0 0
D. ~ 0 0 0 00 ~ 0 0 0 0
0 W 0 0 0 0

Assessment Criteria

Note 1 - Unless specified in the Project Brief it is assumed that all assessment criteria are equally weighted

Overall comment including strengths and areas for improvement
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Categorical Markln Scheme
Grade Mark Predetermined marks Marking interals
Bands Bands 1% Grade Pointsl

A 70.100 100
90 Hinh A+ 90-100
80 Medium A 80-89
74 Low A- 70-79

B 60-69 68 Hiah B+ 67 -69
65 Medium B 64- 66
62 Low B- 60-63

C SO-59 58 Hinh C+ 57-59
55 Medium C 54-56
52 Low C- 51-53

PASS SO - 50 Bare DOSS PASS 50
F ~SO 45 Marninal Fail F+ 40-49

35 Fail F 30-39
20 Poor F-

0 No submission

Grade (where appropriate)

B

Note 2 - All summative grades are subject to ratification by the Examination Board

D Please contact your Unit Leader about retrieval
arrangements (where appropriate)

Assessor(s) Name:

Student signature: Date sent to student:
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Student Name .yl~ ~t
MProgramme

Project Title

Unit Title

Project Leader

Postgraduate

Business and Innovation

Assessment .Feedback

o Summative o Formative

Student ID

Level

Project Value

Unit Code

Unit Leader

PG03

Assessment Criteria Indicative Gradin~
Outstanding Good Satisfactory Pass Fail N/A

0 çt 0 0 0 0
0 g g;

0 0 0
K3 0 0 0
0 ß2 0 0 0 0

1 The quality, diversity and innovation demonstrated in the
marketing material

2 The effectiveness of the marketing strategy
3 Ability to analyse and synthesise current thinking of

business practice
4 Ability to develop persuasive business planning,

supported by appropriate examples, analysis and
conclusions

Note 1 - Unless specified in the Project Brief it is assumed that all assessment criteria are equally weighted

Overall comment including strengths and areas for improvement
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Categorical Marklna Scheme
Grade Mark Predetermined marks Marking intervals
Bands Bands í% Grade Points)
A 70.100 100

90 HiQh A+ 90-100
80 Medium A 80-89
74 Low A- 70 79

B 60-69 68 Hiah B+ 67- 69
65 Medium B 64-66
62 Low B- 60-63

C SO-59 58 High C+ 57-59
55 Medium C 54 56
52 Low C- 51-53

PASS SO 50 Bare pass PASS 50
F ~SO 45 MarQinal Fail F+ 40-49

35 Fail F 30-39
20 Poor F-
0 No submission

Assessor(s) Name:

Student signature:

Grade (where appropriate)

~+
Note 2 - All summative grades are subject to ratification by the Examination Board

D Please contact your Unit Leader about retrieval
arrangements (where appropriate)

Date sent to student:
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Student Name

Assessment Feedback

o Summative . iY Formative

Student ID

Programme

Project Title

Unit Title

Project Leader

Postgraduate Level

Project Value

Unit Code

Unit Leader

M

Business and Innovation PG03

1 The quality, diversity and innovation demonstrated in the
marketing material

2 The effectiveness of the marketing strategy
3 Ability to analyse and synthesise current thinking of

business practice
4 Ability to develop persuasive business planning,

supported by appropriate examples, analysis and
conclusions

Indicative Gradin~
Outstanding Good Satisfactory Pass Fail N/A

0 iz 0 0 0 0
0 0 I& 0 0 00 ~ 0 0 0 0
0 0 0 ~ 0 0

Assessment Criteria

Note 1 - Unless specified in the Project Brief it is assumed that all assessment criteria are equally weighted

Overall comment including strengths and areas for improvement
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caleaorica1 Ma,kln Scheme
Grade Mark Predetermined marks Marking intervals
Bands Bands (% Grade Pointsl
A 70.100 LOO

90 Hiah A+ 90- 100

80 Medium A 80-89
74 Low A- 70-79

B 60-69 68 HiQh B+ 67 -69
65 Medium B 64-66
62 Low B- 60-63

C SO-59 58 Hiah C+ 57-59
55 Medium C 54-56
52 Low C- 51-53

PASS SO 50 Bare DQSS PASS 50
F ~SO 45 Morainal Fail F+ 40-49

35 Fail F 30-39
20 Poor F-

0 No submission

~
Note 2 - All summative grades are subject to ratification by the Examination Board

D Please contact your Unit Leader about retrieval
arrangements (where appropriate)

Assessor(s) Name:

Student signature: Date sent to student:


